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•Women have served since the Revolutionary War, when 
Deborah Sampson, alias Robert Shurtleff, disguised herself 
as a man in order to fight. 

  

•Cathay Williams, alias William Cathey, disguised herself as 
a man for two years as a Buffalo Soldier.  

 

• In the Civil War women served on both the Union and 
Confederate sides. 

 

 

 

 

 





 

•There have been approximately 90 women POWs.   

 

•Medal Of Honor Recipient - Dr. Mary E. Walker awarded for 

her service as a contract surgeon in the Union Army during 

the Civil War.  

 

• Silver Star Recipients- In 2005 the first woman in history 

was awarded the Silver Star for combat action. 14 women 

have received the award.  

 

 



•1978: Congress amends law 

banning women from ships. 

Women allowed to serve 

aboard non-combat ships. 

•1991: Congress repeals laws 

banning women from flying in 

combat. 

 

•1948: Armed Forces 

Integration Act grants 

women permanent status 

in the Regular & Reserve 

forces of the Army, Navy, 

Marine Corps and Air 

Forces. 

•1973: Establishment of 

the All Volunteer Force 

opens the door for 

expanding 

servicewomen's roles and 

numbers. 

 





Why Do We Join?  

•Educational Benefits 

•Family Tradition 

•Patriotism 

• Start A Career 

•Travel 

 



   

 

14% of the Active Duty Armed Forces   

18% of National Guard and Reserves  

20% of all new recruits 

Female Veterans in California: Appr.185,000 

Female Veterans Nationwide: 1.5 million 

 Median age of the female veteran is 48  

Median Age of the male veteran 62  
 

 

 





 

•Limitations of service – equipment, duty 

stations & assignments 

• Sexual assault & harassment 

•Family & work-life balance 

•Gender roles 

 





 

• Transition to civilian life 

• Unemployment 

• Lack of housing 

• Medical disabilities 

•Military Sexual Trauma & Post Traumatic Stress 

• Not being recognized as a veteran 

• Stigma and stereotypes about women who join the military 

• Readjusting to “appropriate” behavior for women in civilian 
life 

• Difficulty receiving female-specific healthcare – many 
facilities not equipped to be sensitive to female issues 





•Part time women veteran coordinators at Regional 

Claim Offices 

•Center for Women Veterans 

•Women Veterans Task Force 



•Full time women veteran program managers at each VA 

medical center 

•Gender specific health care services 

• Integrated primary care – Women’s Clinics 

•Mental Health – women providers; training on gender-

sensitive care 





The CalVet Division for Women Veterans 

Affairs will become the premier advocate for 

women veterans across California and will 

lead the nation in its support of women 

veterans.  
 



The provide information, advocacy, outreach 

and support to California’s women veterans.  

 



Information Advocacy 

Outreach Support 

Mission 



Strategy 1:  Information 
Increase the Points of Access to Information & Education about Benefits and 
Services through Community Partnerships and Greater Social Media Activity  

Associated Initiatives 

 Women Veterans Roster 

  Women Veterans Newsletter (bi-monthly) 

  CalVet Website, FB and social media  

 CalVet & Military Families Collaborative Phone Calls (monthly) 

 Designated women veterans email and phone line 

 CalVet/CRB Women Veterans Survey (bi-annual) 

 Coalition with the Commission on the Status of Women & Girls and CRB 

  

Associated Metrics 

- Increase Roster by 10% @beginning of 2014.  

- Increase % of women who know about state/federal benefits by 5% in 2013 Women Veterans 

Survey. 

- Increase unique visitors to website and followers of social media by 5% @ beginning of 2014. 

  

  



Strategy 2:  Advocacy & Support 
Improve current services and support the development of future services for 
women veterans and their families in communities throughout California. 

 Associated Initiatives 

 CalVet & Women Veteran Program Managers Phone Calls (bi-monthly)  

 CalVet & Military Families Collaborative Phone Calls (monthly) 

 CalVet/CRB Women Veterans Survey (bi-annual) 

 Designated women veterans email and phone line 

 Townhall meeting & Round table Discussions 

 Military Sexual Assault Prevention & Victim Care Initiative 

  
Associated Metrics  
-Increase the level of satisfaction with state/federal benefits by 5% per survey.  
-Increase the number of attendees at townhall meetings & roundtable discussions by 5% annually.  
-Engage in 1-2 new collaborations annually. 

  



Strategy 3:  Outreach  
Increase outreach to women veterans across California through recurring events 
and outreach materials.  
 

  

  
 Associated Initiatives 

 Women Veterans Leadership Conference (annual) 

 Women’s Military History Week Reception (annual) 

 Women Veterans Newsletter (bi-monthly) 

  CalVet Website, FB and social media  

 Women Veterans Outreach Toolkit (coming soon) 

 Outreach Events  

 Townhall meeting & Round table Discussions 

  

Associated Metrics  
-Increase the number of women veteran attendees at the annual Women Veteran’s         
Leadership Conference by 5% each year.  
-Increase the number of women veteran attendees at additional events by 5% each year.  
-Maintain a 90% overall satisfaction rating of annual events. 

  







 



 





Lindsey.sin@calvet.ca.gov 

or 

womenveterans@calvet.ca.gov 

& 

www.calvet.ca.gov 
 


